Vee DUl 4V slity
into o RefUAENAR







MAROE'SUSTI

DESIGN, ILUSTRATION, MULTIMEDIA

www.sustigraphics.com

2014

© Maroe Susti, 2009



Born in Lima, Peru in 1952 from ltalian
immigrants. Studied at the Pontificia
Universisdad Catolica of Lima-Peru in the
Arts Program, obtaining a Bachelor degree in
Painting and a certificate in Graphic design.

In 1974 study at the Scuola Politecnica di
Design di Milano obtaining a degree of
Visual Designer.

In 1976 moved back to Lima and worked as a
graphic designer and painting having
a first solo show in 1978 at Galleria Forum.

In 1986 moved to Miami, and later to Seattle
and Atlanta. Presently living in Northern
Virginia.

http://www.sustigraphics.com
http://www.maroesusti.com

Creative/visual content, multimedia and
web design for promotional and ongoing
merchandising projects. Corporate
identity, logo development, branding,
corporate presentations, brochure, direct
mail, packaging, display design, signage,
advertising, posters.Digital and Traditional
Illustration. Multimedia and Video editing

Over thirthy years of professional experience as graphic designer
in the fields of multimedia, print, illustration, web design and
production. The artistic and technical contents of my contributions
found consent to a great extent resulting in added value to
corporate identity, corporate internal communications, and high
visibility projects for which work I received personal recognition
and public acknowledgement.

Present (2001-2009)

The MITRE Corporation, McLean, Virginia, USA

Senior graphic designer and creative editor of the multimedia
department of the CCKS (Corporate Communications Department)
Washington campus.

Multimedia/video design and production of the multimedia Wash.
lab which delivers small movies (DVD) for several customers
within the company.

Design/edited among others: the Marty Faga’s MITRE president
retirement DVD in 2006, 20-30-40 and 10-15 employee
aniversaries DVD presentations in 2005, The Fortune 100 Best
Places to Work DVD companion presentation for the year 2006,
2007, 2008, 2009, and CCKS (Corporate Communications
Department) Internal Portfolio showcase DVD.

2003-2005 Lead in charge of the design, implementation and
daily operations of the MITRE Activities and Information Display
dynamic system (MAID ), multimedia and animation content
announcing activities and events within the corporation.

[llustrated several MITRE monthly magazines covers, designed
internal and external campaigns, and several projects among
them: annual reports, logos, brochures, posters, web design
and collateral materials, display design of the CCKS Corporate
Communications department (descriptive and educational wall
displays).

06-2000/12-2000

Web/Graphic Designer

weather.com, Atlanta, Georgia, USA

The Weather Channel web site

Participate as a team player on the look and feel re-design of the
new web site, banner creation and image manipulation for the old
site.

04-1998/06-2000

Creative Coordinator

Heidelberg USA, Inc., Atlanta, Gergia, USA

Responsible for the re-design of the web site.Concept and
design of printed collateral. Corporate image, advertising,
brochures, direct mail, packaging, display design and signage.
Image manipulation, logo/symbol/icon, visual concept and flash
multimedia.

10-1997/04-1998
Free Lance Graphic Designer
Atlanta, GA and Miami, FL

Maroe Susti - www.sustigraphics.com



T.P. Design, Inc., Media Magic, Inc., Online Creative, Inc.,
McCann-Erickson, J. Walter Thompson, MGM Design, Marlene
Snyder Designs. Multimedia graphics, POS,Brochure Design and
layout, story board illustration, production.

05-1995/09-1997

Graphic Designer-Ad production Associate.

The Seattle Times, Seattle, Washington

Responsible for the Design and production of print advertisement.

1995/1997

Graphic Designer

Freelance Seattle, Washington and Miami, Florida

New Media Communications Inc., Heart Watch Inc., Shakti Yoga,
Broadcasting Images Corp.

Illustration, logo development, digital images interactive
presentations, children story projects.

1994-1995

Graphic Designer/Freelance in House.

Super Color Inc. Hollywood, Florida.

Layout and brochure design, photo retouching and illustration
rendering.

1993-1994
Manager/Director
Art Collectors Inc., Coral Gables, Florida

1991-1993
Assistant to the Director
The Americas Collection, Coral Gables, Florida.

1988/1991
Freelance Graphic Designer, Miami, Florida

1987/1988
Free Lance/lllustrator
Lillian Martinez and Associates

1986/1987

Creative Director/Art Director

Departamento de Communicacion Social y Publicaciones: ICE,
Instituto de Comercio Exterior, LIma, Peru

1985/1986

Art Director

Departamento de Publicaciones: FOPEX, Promocion de
Exportaciones no Tradicionales, Lima Peru

1979/1985
Free Lance Graphic Designer/Illustrator

1978/1979
Art Director
J.W.Thompson, Lima, Peru.

1976/1978
Assistant to the Director
Publicitas IMAA, Lima Peru

AWARDS

2008  14th Annual Communicator Award (2008 ) Print
Excellence, Gold Award 2008 for Non Profit.
Lacp Silver Award Annual Report for Non Profit

2007  Lacp Honors Award Annual Report for Non
Profit

2006 MITRE Director’s Award

2005  Lacp Bronze Award Annual Report for Non
Profit

2005 Communication Arts Juried Entry for

Illustrators Annual Magazine

2004 Dalton Pen Award, Merit Award, The Edge
magazine cover

2002 MITRE Program Recognition Award

1989  Second Prize, awarded by the Compagnie des
Experts en Ameublement, objects d’Art et
Collection Pres la Cour d’Appel de Paris.

WORKS REPRODUCED, ARTICLES AND MENTIONS

2007  Elan magazine, Virginia, USA

2005 Communication Arts - Illustrators Annual #46

1991 Lecture on “Postmodernism in Peru”,
Municipalidad de Miraflores, Lima, Peru.

1990 Lecture on Contemporary Artist, Ceraz,
Yucatan, Mexico. University of Yucatan,
lecture on Trends in art,Yucatan, Mexico.

1986 Kantu Arts Review, Lima, Peru.

1984  Vogue Magazine, Mexico.

1983  Graphic Design, Japan.

1982 Biennale of graphic design; Brno,
Czechoslovakia.

EDUCATION

Bachelor in Fine Arts

Fine Arts and Graphic Design at the Pontificia Universidad
Catolica, Programa de Arte, Escuela de Artes Plasticas
(Lima-Peru). 1969-1974

Visual Designer
Scuola Politecnica di Design di Milano (Milan-Italy).
1974/1975

Several workshops and certifications in multimedia and
web design.

Maroe Susti - www.sustigraphics.com
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Logos
The MITRE Corporation - USA
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windows printing migration

— at MITRE

i labs

COMPUTERWORLD

100

BEST PLAGES
T0 WORK IN [T

Logos
Linea Blanca, Carlos Montenegro, Fotografo, Fabrica de muebles Alpa, La Bellota, Colegio Bewerbauer, Calata para Monos y
Monadas , revista Hypo, Peru. Wpm, MITRE Best Places to Work in IT 2008, Labs at MITRE: The mitre Corporation - USA

Maroe Susti - www.sustigraphics.com



YOUR
TRADING
PARTNER

A Case of
Mistaken
Identity

Advertising/Publicidad
ICE/Instituto de Comercio Exterior - Peru, Heidelberg USA - USA, The MITRE Corporation - USA

Maroe Susti - www.sustigraphics.com



Sara’s sick?

Connect from home. Log on to

http://remote.mitre.org
Web-based connectivity using your SecurelD

FastJump:remote

Wow!

| can connect from any location
http://remote.mitre.org
Wab-basad connectivity wsing your Sacuril

FastJump: remote access
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The MITRE Corporation - USA
Advertising/Publicidad
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A strategic mission partner

Over th st five decades, we e buit risted rellonships
it our government partners. We know the neecss and
cancerns, undersand thei rganizaions and operatons, and
consisenty make the mssion Success our top iy
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The MITRE Corporation 2005 - 2007- 2011- USA
Editorial - Annual report/reporte annual

Maroe Susti - www.sustigraphics.com



B, » " BECAUSE OUR PEOPLE

- e
s

—

MAKE A DIFFERENCE”

team building events are
something that sets MITRE apart
from the rest. Having some fun at
work really makes you closer to
those you work with and it shows

the employees that they are worth

celebrating!”

“The people make the
place. They always come
through when someone ex-
periences a tragedy.”

Credibility

Respect

oo fortwo-way communication.

A Framewon for ublic Servic. Feriocic eparts ke
ermployees informed o the company's sacey and progress

for emplayes' ves outside of wrk, excllent benefit,and
recopnition areafe f theways MITRE shows respec o s
employes.

onits goals.

¥ 0 Duing i

&
submit them via the sie.

“The MITRE Difrence, Tris Iiranee st helps employees becer

employees who have reached 40 houss of work (ime can sart
ihe weekend eary
Leave

sharing
others wha need

o P

= Albemployee forums wilh the CEO.
o Town has

Al ands” meetings:

G ime CC-time’) o
devots 1 1040 ours 3 year 0 volunteer acvies

Mentoring andnetworking. Progrars hep erploees el
professionally and buld necworks forsuccess.

Educaion. Educatonal assisiance comes in many forms

Intranet MITRE's vaes, goals, company

Program that includes wiion plus paid tione off for class or
sudy ime.

e o our

‘The MITRE Instiue. €mployees ake achaniage of techrical

they need o hear

servies nurses. massage, physical therapy. chiropracors
adini),

Choice Avards and Management Excellence Avards.

‘Weight Waichers, Kick
boving). The Embrace Your Heald iniatve features Healthy
Balance meals i the cafetri, halih seminars, and a valking
proggam.

Refemaland assistane. Onie counseling, confidenal
assisance, o eferals or chideare, elder care, inancil and
ogal assistance ae avaltie 10 al rployees. Commuting
assistance,backup chidcare, colleg planning serices, and
Special discounts on compuser equpment and licket o ocal
events also are avlable:

Comvenences. From dry clearing and faruts (o car etaling
e Inspecilons and banking, st serices help ermployees.
batance work and personalme. Vendor fis gve employees
a chance to shop for jewely, clothes, books. and ofher e,

“MITRE makes a difference
because our people
make a difference.”

Talenfed people work
together to bring the
best ideas to solve
problems vital fo

the nation'’s security
and well-being. Their
work matters.They
matter to each other.

And their well-being
matters fo MITRE.

Fairness

Pride

Employees join and stay ot MITRE
because of our collaborafive and
equitable work environment,

Career development. A new intranet ite, “Charting
Your Course,” offers employees pathways to buiding
satisfying and successful careers at MITRE
Performance & development. 4 structured P&D"
process sets managemen expectations and gets
employees and supervisors together on goals meastres
of accomplishment, and development plans.

“Excellence thot counts” is more
than a slogan. People are proud fo
work dlongside colleagues who are
knowledgeable, accomplished, and
respected in their ields.

50th anniversary. In 2008, MITRE marked is 50th
anniversary vith a year-long celebration that included
specialevents, a commemorative book, and weekly rvia

Commitment to the public interest. MITRES work
e y and wellbeing and

1
planning guides, web-based tools, and investment

lucation sessions asist employees in understanding the
compensation and retirement programs.

employees can make a diflerence where it counts
Veteran Internship Program. The VIP progeam provides
a yearlong intemship at MITRE Lo a severely wounded

pay and a partal

Diversity initiatives. Commitment
inclusion is embedded in our corporate values and goals
Cross-generational networking,leadership development
programs, everse mentoring, and a new inranet site
promote an inclusive culture.

Corporate Diversity Awareness Committee. This
employee group hosts aciviies and discussions in
support of MITRES multi-cultural workplace.

Retirement plan. MITRE offes exceptionally generous

war veteran
package of MITRE benefis.
Sacial responsibility. Annual drives collect backpacks
and school supplie, holiday gifts for the needy, and
packaes for those in the mila
Environmentaly riendly actions are encouraged at the
offce and at home
Civic time. Employees can take paid time off o devote
up 1040 hours a year o volunteer actvites, An intranet

percent

as volunteer opportunities

P
of salary for those ‘maioun
Paid time off. From the frs day; employees begin
accruing 23 days toward their *paid time offbank.” and
can enjoy eight paid holidays per year. Afer mne years

of service, employees accrue 28 days of PTOB per year
Medical leave. Additional paid leave is available for
illnesses longer than three days. Depending on lengih of
service, the benefit ranges from 60-100 percent of pay for
upto six months

Insurance. The company provides aselction of health
insurance plans, plus dentl,vision, and disability
coverage. Other voluntary coverage is offered as well
Tong-term care, auto, homeowners, pet, and pre-paid
gl services.

g generation. “MITRE in the
Classroom” and visits by midle, high school, and college
students promote awareness of scientific and technology

Recognition. Excellence at MITRE is recognized at
alllevels with monetary and non-monetary awards
External recogition is egularly sought or individual
achievement as well

Employee appreciation events. MITRE recognizes s
employees and their amilies at regular gatherings.
Anniversaries. Service anniversares are acknowledged
by the CEO and on the intranet. Milestone anniversaries
are recognized with special gis.

“I was awarded Big Sister of the Year
Jor 2008 and wanted to thank MITRE
for providing me the opportunity to
support the Big Brothers and Big Sisters
organization during work hours in
addition to my free time.”

— Lisa Cooper

“Diversity and innovation are
Jjoined at the hip. Diversity is

an enabler of innovation. And
innovation is at the core of MITRE
and the MITRE difference.”

— George Rebovich

The MITRE Corporation - USA

Brochure/Folleto

Maroe Susti - www.sustigraphics.com
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The MITRE Corporation 2013 - USA
Editorial - Annual report/reporte annual
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MITRE MATTEBS

SEPTEMBER/OCTOBER 2012 SERVING THE MITRE COMMUNITY

Patent No. 8,190,353

Helping Homeless Vets:
A Statistical Solution

Reasons
to Call the
Help Desk

Start Y u r Robots
Li

A New Approach L '—_ J L
for Aircraft Landings o~ T s’: "1_., -

MARCHIAPRIL 2013

SERVING THE MITRE COMMUNITY

Things
" You Should
*. A Roundtable Know About the

Discussion with MITRE Institule

su pe r Storm the MITRE Fellows

Jay Crossler and Carleton Jillson VS. Hurricane Sandy Torgigal{;glnghtizg

Things You Should Know The MITRE Meteor:
About the MITRE Institute Where Are You Now?

Discuszaon wilh
the MITRE Fedlows

The MITRE Corporation - USA
Editorial - Magazine/revista - print y digital

Maroe Susti - www.sustigraphics.com
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You'll learn lots of interesting facts about MITRE with
this quiz. You can find out the answers on your own
or ask the people you meet today to help you.
Check our website for all the answers!

1. Who is the President and CEO of MITRE?

TODAY'S VISION
TOMORROW'S REALITY

2. Where are our two largest offices?
3. How many employees does MITRE have? (iry fo guess within 500]

4. MITRE does work for our sponsors.

5. Name one of the 3 agencies for which MITRE runs an FFRDC.
6. MITRE works in the interes.

7. Name one of MITRE's corporate values?

8. How many vice presidents does MITRE have?

9. What s the name of the credit union af MITRE?

10. How long has MITRE been hosting Take Our Children to Work?

EEEFrEFPHFSOES S
BEFEEEE

EraEE
mn

EARN

ORK UN
DIVERSITY AGER SIMULATION
LARY SECURITY
4 COMMAND SUBMARINE

CONTROL ARPLANE
COMMUNICATIONS  TANK
COMPUTERS RADAR
INTELLIGENCE SATELLITE
SURVEILLANCE

14

ROBOT
VISION

TWO-WAY
TRANSLATION

a conversation

with.
LISA BENDER

EDEFINES
DLLABORATION/!

DELIVER DIFERENTIATED VALUE

THE NETWORKED
COMPANY OF CHOICE

C2C'S RICH BYRNE SEES A NEW FUTURE
FOR COLLABORATION WITHIN AND
(OUTSIDE MITRE.

AST SUNMER, 2C VCE PAESIDENTAICH BYANE HONORED
Mare St John, a principal communications engi-
nee i the Command and Control Cener,with the

(Golden Bear Grand Prize. This award, irst presented in

2007, s given 0 employees who "bring the worldto bear”—

i other wards, reach out 0 industry, academia, or other

external organizations 1o forge pofessional elatonships o

beneit customers. . John was recognized for joning forces

with the Naval Research Laboratory (NRL)—a collaboration
that not only benefied his current projct, but also apened the
doors forfurther work with the NRL.

11 Bymme has his way, however, achievements
like St. John' wortbe noteworthy for g, tn

fact they l be business as usual at MITRE.

Repository for success
St John's work illustrates Byrne's
vision for MITRE' futue: Experts
from myriad outside sources is
brought to bear to help solve
sponsors problesss. “Athough
we pride ourselves on having.

experts as well”

Byrne
launched th
Industry Outreach
pilot, a repository

taf can docu-

SAIC, a5 well s many other private sec-
tor companies, acadenic insttutions, and
government agencics. Says Byrme: “This

because they
have expertise we can use.” Cuomo says.
“A group for 1BM or Apple will allow us

v, porta
e accessible 0 outside partess. “What
youll have access to will depend on who

that we value these
partnerships—it raises awareness of what
MITRE and aur customers expect from
our people

Another pilot progeam for *innova-
tion brokering” is also under consider

st thei partaerships with indus-
. academia, and other external

you are, what role you play, where you're
i

Power

“Our ich digtal lbaresof industry and
university research are 3 bse that MITRE
has consistentlyprovded for aining

have,” Cenkl says. In other words, each
user's profile will create a “digital foot
print” allowing information to be accessed

aton. As an

sponsor needs with industry to motivate

says Joan Ttalias,
Services, I the 19905, the Information

‘We're going to have more and more
external partnerships, so we need 10 nabie

den B
this program) The pilot's |  private-sector compa ps
iabase allows users {0 rack | tions. The company that offers 3 winning,

with our partrers fom the sart,” Cenkl
adds. Ml 203

and on hirig subect mater xperts who

solution would

Private industry is already doing this
quite a bit, and some government labs
are these tech.
niques,” Byrne says. °I think we can do
it for parts of our mainstceam acquisition
programs as well i will shorten the time
and cost of solutions 10 the government.

As good as our Handshake
o make Byene'svison a realt, Donna
Cuomois studying partne relationships
at MITRE. Achif information archiect at

(CI&T), she's the principal investigator
for a MITRE-Sponsored Research project
calld Handshake. Hr team is developing.
a social networking ool that will enable
both inernal and external networking via
connections with colleagues, messaging
‘wikis, and discussion capabilies.

Right now, ' dificul 0 know who

emphasisis on capturing the relationships
with these pataers.
Handshake

research and alows us greater flebilty
i how we meet the needs ofthe

the Cente for Information and Technalogy ence them 1o

p community etusbr
the best partners”

collaborati
side players 1, nfoDeskSeTETons nd ning stages, Byrne
imothespace o . a4 tht costom
egy. or influ [roas “When we tell
“ saite: External kS, our custom
n Resources, journals, bot
build their proc . nformation s ces--incudnd Uy ers about our
-
our sponsors® ST strong positive

which will also be integrated with the
MITRE Information Infrastructure (M1,
s only one new idea of many envisioned
for the MIL. “We need to turn the Mil
inside out” says Michal Cenki, director
of achitecture and innovation in CIET.

choice’ would make us even more fair and

holders would know that MITRE brings he
world to bear. When that tagline i used by

then we've achieved.

speciic groups that may include members
from both inside and outside of MITRE.

wouldallow us 0 stay connecte 0 those

xample, a MITRE alumni group _th

MII 2013, aims to do just that by creat-
ing 4 single information portl. “Inagine.

e extraner, the public server, and the
intranet combined into one,” Cenk says

—icia C. Bailey

The MITRE Corporation - USA
Editorial - Magazine/revista

Maroe Susti - www.sustigraphics.com
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wareness Commirien

The MITRE Corporation - USA
Calendar/calendario, postcards/tarjetas postales

Maroe Susti - www.sustigraphics.com

15



16

e
=

L
1R 'g;-?; =
i { _H.aﬂr—f‘;\!q
e Pl T
S H
SR
i TR AEY
5 e
- i

i

SALON INTERNATHONAL DF UALIMENTATION

FOPEX - ICE Instituto de Comercio Exterior, Peru
Fair brochures/folletos feriales

Maroe Susti - www.sustigraphics.com
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protuctivity.

Spoadmanter

Helderberg USA - USA
Brochures, DVD cover-label, packaging/ Folleteria, Cubierta y etiqueta para DVD, empaque

Maroe Susti - www.sustigraphics.com
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ALL-EMPLOYEE

FORUM

April 24
1-2 p.m. EDT
Originating in McLean
MITRE 1 Auditorium

Fast Jump: FORUM for other viewing locations

CLAY SHIRKY The Rise of Collective Action:
The Role of Technology and
New Social Structures

May 15 - 1N100 - 11 a.m. - Noon

TUSKEGEE AIRMEN

18

The MITRE Corporation - USA
Posters/afiches

Maroe Susti - www.sustigraphics.com
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CDAC DIVERSITY FORUM

CELEBRATING

Ad minigitrntive
Professional
Week

April 23 - 29, 2006
Special thanks

to our adutlnistrathve
*I:I|'|'j.'|lll'| leam

The MITRE Corporation - USA
Posters/afiches

Maroe Susti - www.sustigraphics.com
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CELEBRATIN 5 VEARS

20

The MITRE Corporation - USA
Posters/afiches

Maroe Susti - www.sustigraphics.com



Caring isn't scary

Port be Aftald

| GIVE

October 20 - October 31

FastJump:epledge

MITRE and United Way Make a Difference - 2003

The MITRE Corporation - USA
Posters/afiches




Eesolving
Global Aviation |
Tiesegh RE5EAR

22

The MITRE Corporation - USA
Mural/mural, Backlite for booth/pantalla iluminada para kiosco ferial

Maroe Susti - www.sustigraphics.com



The MITRE Corporation - USA
Murals/murales
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lllustration/ilustracion
Supercolor - USA, Media Magic - USA, J.W. Thompson - Peru, Sea Colors children story ipad ap

Maroe Susti - www.sustigraphics.com



lllustration/llustracion
The MITRE Corporation - USA. Magazine covers/portadas de revistas

Maroe Susti - www.sustigraphics.com
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The MITRE Corporation, USA
Poster Illustration/ llustracion para afiche

Maroe Susti - www.sustigraphics.com



FOPEX, Peru
Poster lllustration/llustracion para afiche

Maroe Susti - www.sustigraphics.com
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Websites/Sitios web
kiccasusti.com, The MITRE Corporation intranet, USA. Corporate Arts program, Bringcom.com

Maroe Susti - www.sustigraphics.com



ORAMNA VELARDE

any
mrLEAN PROJECT FOR THE ARTS
Swmarry Th . Fabraary Jd, MIGT

© O Multitwdes
& Catalog of Identity

Bhey Hakiery

e

Web site/Sitios web
oranavelarde.com, sutigraphics.com,

Maroe Susti - www.sustigraphics.com
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EE 14™ Annual

OMMUNICATOR

AWARDS

2006 vislon awards
anngal gt compy Hin

Washington: Maroe Susti receives Dalton Pen
Communications Award

Ilishatian hneual &

ommunication Avts

30

Awards and mentions

LACP Vision Awards - The 14th Annual Communicator Award - non profit category/ LACP Premios Vision- 14avo Premio
Cominicador - categoria sin fines de lucro. Dalton Pen Award 2004/ Pemio Dalton Pen2004. Communication Arts 2005

Maroe Susti - www.sustigraphics.com
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